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E-Commerce

Topiccovered:E-Commerce,TypesofEcommerce,InterorganizationalE-

commerce,IntraorganizationalE-commerce,ForcesaffectingE-

commerce

UNIT-1

Q1.DefineE-Commercewithitsaim andframeworkandbasicconcept

ofE-Commerce.

E-commerce (electroniccommerce)istheactivityof electronically selling
orbuyingof productsandservices ononlineoverthe Internet.Electronic
commercedrawsontechnologiessuchas mobilecommerce, electronic
fundstransfer, supplychainmanagement ,onlinetransaction
processing, ElectronicDataInterchange (EDI), automated data
collection systemsandinventorymanagement.

Modernelectroniccommercetypicallyusesthe WorldWideWeb forat
leastonepartofthetransaction'slifecyclebesidesitalsousesother
technologiessuchas e-mail.Typicale-commercetransactionsincludethe
purchaseofonlineproducts(suchas Amazon)andmusicpurchases
(musicdownload intheform of digitaldistribution suchas( iTunesStore),
andtoalessextent,customizedorpersonalizedonline liquor
store inventory servicesandmanymore 

Therearethreeareasofe-commerce: onlineretailing, electronicmarkets,
and onlineauctions.E-commerceissupportedby electronicbusiness.

E-commercebusinessesmayalsoemploysomeorallofthefollowings:

 Onlineshopping for retailsalesdirectly toconsumersusing Web
sites and mobileapps,and conversationalcommerce through live
chat, chatbots,and voiceassistants
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 Providingorparticipatingin onlinemarketplaces,whichprocess
 business-to-consumer (B2C)or consumer-to-consumer (C2C)sales

 CollectingandusingAccuratedatathroughwebcontactsandsocial
media

 Marketingtoprospectiveandestablished customers by e-mail orfax
(forexample,with newsletters)

 Onlinefinancialexchangesforcurrencyexchangesortradingpurposes

 Business-to-business(B2B) buyingandselling;

 Business-to-business(B2B) electronicallydatainterchange

TypesofE-CommerceModels

Electroniccommercecanbedividedintofourmaintypes.Thebasisforthis
simpleclassificationisthepartiesthatareinvolvedinthetransactions.So
thefourbasicelectroniccommercemodelsareasfollows,

1.BusinesstoBusiness

ThisisBusinesstoBusinesstransactions.Herethecompaniesaredoing
businesswitheachother.Thefinal costumer isnotinvolved.Sotheonline
transactionsonlyinvolvetheretailers,manufacturesandwholesalers etc.

2.BusinesstoConsumer

Business toConsumer.Herethecompanywillselltheirgoodsand/or
servicesdirectlytotheconsumer.Theconsumercanbrowsetheirwebsites
andlookatproducts,pictures,readreviews.Thentheyplacetheirorderand
thecompanyshipsthegoodsdirectlytothem.Popularexamplesare
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Amazon,jabongandflipkartetc.

3.ConsumertoConsumer

Consumertoconsumer,wheretheconsumersareindirectcontactwith
eachother.Nocompanyisinvolved.Ithelpspeopleselltheirpersonalgoods
andassetsdirectlytoaninterestedparty.Usually,goodstradedarecars,
bikes,electronicsetc.OLX,Quikretcfollowthismodel.

4.ConsumertoBusiness

ThisisthereverseofB2C,itisaconsumertobusiness.Sotheconsumer
providesagoodorsomeservicetothe company.SayforexampleanIT
freelancerwhodemosandsellshissoftwaretoacompany.Thiswouldbea
C2Btransaction

ExamplesofE-Commerce

 Amazon

 eBay

 Jabong

 Olx

 Quikr

 Flipkart

AdvantagesofE-Commerce.
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 Electroniccommercereducesthetransactioncost.Iteliminatesmany
fixedcostsofmaintainingbrickandmortarshops.Thisallowsthe
companiestoenjoyamuchmaximum marginofprofit.

 Itprovidesquickdeliveryofgoodswithverylittleeffortonpartofthe
customer.Consumer complaintsarealsoaddressedquickly.Italso
savestime,energyandeffortforboththeconsumersandthecompany.

 Oneothergreatadvantageistheconvenienceitoffers.Acustomercan
shop24×7.Thewebsiteisfunctionalatalltimes,itdoesnothave
workinghourslikeashop.

 Electroniccommercealsoallowsthecustomerandthe business tobe
incontactdirectly,withoutanyotherdistributionchannels.Thisallows
forfastinteractions

 E-commerceprovidesthesellerswithaglobalreach.Theyremovethe
barrierofplace.Andthensellersandbuyerscanmeetinthediverse
world,withoutthehindranceoflocationtransactions.Italsogivesa
valuablepersonaltouch.

DisadvantagesofE-Commerce

 Thestart-upcostsofthee-commerceportalareveryhigh.Thesetupof
thehardwareandthesoftware,thetrainingcostofemployees,the
constantmaintenanceandupkeepareallquiteexpensive.

 Althoughitmayseem likeasurething,thee-commercecompanies
 hasahighriskoffailure.Manycompaniesridingthedot-com waveof
the2000shavefailedmiserably.Thehighriskoffailureremainseven
today.

 Attimes,e-commercecanfeelimpersonal.Soitlacksthewarmthofan
interpersonalrelationshipwhichisimportantformanybrandsand
products.Thislackofapersonaltouchcanbeadisadvantageformany
typesofservicesandproductslikeinteriordesigningorthejewelry
business.
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 Securityisanotherareaofconcern.Onlyrecently,wehavewitnessed
manysecuritybreacheswheretheinformationofthecustomerswas
stolen.Creditcardtheft,identitytheftetc.remainbigconcernswiththe
customers.

 Thentherearealsofulfillmentproblems.Evenaftertheorderisplaced
therecanbeproblemswithshipping,delivery,mix-upsetc.Thisleaves
thecustomersunhappyanddissatisfied.

InterOrganizationalE-Commerce

Inter-organizational Transactione-commercereferstotherangeofe-

commercethatcanoccurbetweentwoorganizations.Itisthee-commerce

betweenbusinessesi.e.thebusinessesfocusonsellingtoother

businessesinthe B2Be-commerce.

Itincludescompaniesdoingbusinesswithone-anotherwithagoaltosave

moneyonpurchasesthatcanbenegotiatedeasily.Companiesarenow

mutuallybuyingandsellingproductsandservicesontheinternet.

Inter-organizational e-commercemanyreducethetransactioncosts,

increasetheavailabilityofproductsandsuppliersandreduce

dependenciesonafewtradingpartnersandproducts.

Moreover,theyoffermanysecondaryservicestowards

integrating purchasing,distribution,andinventoryprocesses,streamlining

theentiretransactionprocess.Thus,itallowsforbetterinventory
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management,qualitycontrol,andsupply chainprocesses.

Businessorganizationsareconstantlybuyingandsellinggoodsand

services.Shopsbuyproductsinbulkfrom theirsuppliersandsellthose

goodsinsmallquantitiestotheircustomers.

Manufacturesbuyrawmaterialorcomponentsfrom theirsuppliers,

assemblethem intonewproductsandsellthem totheircustomers.

Retailersmakeagreatnumberoftransactionsandthewholeoperationof

theirbusinessisdependentontheireffectiveexecution.

Otherbusinessservicesectororganizationssuchasaccountantsmaybe

lessdependentonaconstantflowofgoodsbuttheystillneedsuppliesand

theyarecarefultoaccountforthetransactionswiththeirtransactions.

IntraOrganizationalE-Commerce

Whene-commercetransactiondoesnotinvolvemultipleorganization,then,
itistermedas Intra-organizationale-commerce.

Or

Itisemergingfieldwhichfacilitatesinformationcollectionandtransfer
withinorganizationforaspeedredressofgrievancesofcommonman.

Advantages:

1.Enhancingcommunicationabilityamongemployeesofdepartment
ensuringeasydecisionmaking.

2.Tendstoreducerecordmaintenancebyeliminatingthetraditionalway
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ofrecordkeeping.

3.In governmentdepartmentscollectionofinformationisaprimeconcern
bystoringinformationindigitalformatsitprovidesefficientwayofsharing
informationandexpertiseidea.

4Increasescustomersatisfactionaswholeinformationisavailableata
clickofamousewithoutvisitingofficepremises.

Intra-Organizationalincommerce:isvisualizedundersuchsitesasOnline
ShoppingforElectronics,Apparel,Computers,Books,DVDs&moreandE-
bay.Asimplesitefrom thebuyersprospectiveisastorefronttopurchase
productsandservices.

From abusinessstandpointyoulookingatvariousindustryandbusiness
applicationsforcestocollaborateinsynchronization.

1)ManagementFunction

2)MobileFunctions

3)ITfunctions

4)BusinessFunction

5)OutsourceVendorsfunctions.

ForcesAffectingE–Commerce

Whenrunninganecommercestoreyouhavetoworryabouttheuser
experienceaboveallelse.Whateffectsuserexperiencecanrangefrom
yourreturnpolicytoyourlevelofcustomerservice–evenyoursocial
mediareputationcanaffectyoursales,repeatpurchasesandmore!

Giventheanalyticscomponentofourplatform,wehaveaccesstoalarge
libraryofdatafrom ecommercesitesofvarioustypesaroundtheworld.
Thereforewedecidedtodigintoourdatabasetoseewhatreallymakes
customerstick.Bythat,wemeanwhatcanturnthem awayfrom makinga
purchaseandwhatfactorsaffectthefinalpurchasedecision.
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Let’stakealookat9factorsthatcanimpactyourecommercestoresales

From thesepointswecometoknowaboutvariouspointswhichshowsus
abouttheweakpointofcompanythatwhytheyarenotgrowingsorapidly
inthisdynamicworldandhencetocoverthem andtoimprovethe
techniques

1.CompetitivePricing

Itmeanswhendoingelectroniccommerceacompanymustkeepinmind
abouttheircompetitivepricesoastomakeitconvinentforthecustomers
tobuytheirproduct.China’sinfluenceofcheapproductshasmade
consumersattractiveonsearchingforthelowestcostwiththebest
productquality.Thisextendsintospecificproductpricingaswell,a65”
SharpAQUOSSmartTVmaybe$1,200atonestore,butthatsameTV
couldbe$200cheaperatanother.Consumerswilldedicate hoursupon
hours tograbupthebestdeal.While10%markuponaproductsounds
goodintheory,itisimportantforecommercestoreownerstobenchmark
theirpricingacrossseveralcompetitorstomakesuretheyarecompetitive
onpricingandnotfallingbehind.

2.ProductQuality

Justasimportantaspriceisproductquality.Insomecases,thismaybe
outofyourcontrol,butifyoumakeormanufactureyourownproducts,this
isanimportantfactortotakeintoaccount.Ifyou’rewonderinghowmuch
ofaroleperceivedproductqualitymeanstoconsumers,takethisinto
consideration.Upto57%ofpeoplearelesslikelytopurchaseproductsthat
carrytheMadeinChinastamp.Thisisbecauseconsumersperceive that
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themanufacturerchoseaquickandinexpensiveroutewhencreatingtheir
productandfeelthatit’slikelyofalowerqualitythanothersimilarproducts
maybe.

Themanufacturingstampisonlyapartofwhatmakesupproductquality
(orperceivedquality.)Off-siteoron-sitereviewsaroundproduct’suseor
functionalityalsohaveafactor.Ifaproducthasunexpectedquirksthat
causeittobeahassletouseorinefficient,youcanexpectcustomers
won’tbuyit.Beconsciousofwhatconsumersarewritingaboutyour
product.

3. ShippingTime&Cost

Whenyouthink of‘fastshipping’what’sthefirstecommerceretaileryou
thinkof??Amazonhasbecometheretailerofchoiceformanyshoppers
becauseoftheirfastshippingandextensiveproductofferings.The
companyhasrevolutionizedtheworldofe-commercebybeingableto
offersamedayshippinginmanymajorcitiesand2dayorsameweek
shippingon most products.

Therearemanystoresthatkeepitsimplewithasingleshippingoptionto
allowforflatratepricingorsothattheycanofferfreeshipping.The
incessantneedforthingstobedoneyesterdayhasbeeningrainedintothe
modernlifestyleanditshowswhenyoulookatthevolumestoresdowhen
theyofferfastdelivery.Tosweetenthedeal,addwell-pricedshipping
options ontop offastdelivery.

Whileitwouldbehardto offerAmazonshippingspeedandpricing,it’s
encouragedtoofferfastershippingoptionsforthosewillingtopayforthe
convenience.Evenbetter,offeralower-priceorfreeshippingwhena
customerspendsmorethanacertainamount.

4.OnlineReviews
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Productratingsareanintegralfactorinthedecisiontopurchase.A
whopping 40%ofcustomers saytheywouldn’tpurchase technology
productswithoutfirstreadingonlinereviews.Thatbeingsaid,theamount
ofresearchacustomerputsinvariesbasedontheprice,locationand
manyotherfactors.Thismeansthathavingawealthofreviewstoreadis
important.Even ifa producthasnegativereviews,itcanincreasesalesin
comparisontoaproductwithnoreviews..

5.EasyReturnPolicy

Evenwithecommercebecoming moreandmorepopular,therearestillvery
fewsiteswithawelllaidoutrefundpolicy.Manyburytheirrefundpolicyor
makeitconfusingtounderstandwhichcanmeanmanylostsalesand
manyunhappycustomers.

Themoretransparentyouareaboutrefunds,theeasieritwillbetodeal
withcustomerswhentheywantarefund.Ifyoudon’tacceptrefundsbe
upfrontandclear. However,evenaverytimelimitedrefundpolicyisbetter
thannothing. Ifyoutrulybackthequalityandsatisfactionofyourproduct,
peoplewillbemorelikelytopurchasefrom you,especiallygivenasimple
andwell-craftedrefundpolicy(liketheabove).

6.LoyaltyRewards

Manycustomersfocustheirsightsonthelowestprice,whichmakes
generatingsalesmoreandmorechallenging.Buildingloyaltyisthebest
optionforgeneratingsalesasitcantakeupto 7newcustomers to
generatethesameamountofrevenueasasinglerepeatcustomer.
Rewardingyourcustomerformakingapurchaseis whatcansetyouapart
from alloftheotherretailers.Muchlikemanyopttoflywithcertainairlines
becausetheywanttoaccumulatepoints,thegoalistohavecustomers
purchasingfrom yousothattheycanredeem theirrewardsdowntheroad.

7.EasyNavigation
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Aneasytonavigateecommercestoresoundslikeasimplefeatuntilyou
learncompaniesspendmillionsofdollarsperyeartohiredatascientiststo
optimizetheirnavigationandeventhebestplacementforalearnmore
button!Thisofcoursedoesn’tmeanthateasynavigationisunattainable.I
liketouseBestBuyasanexampleofjusthowsimpleyoucanmakealarge
store.Theirnavigationmayseem clutteredbutalotwentintothelogic
behindeachdepartment. Consideringthattheironlinestoreholds
thousandsof differentproduct( thenavigationiseasytouseandlogicalto
amajorityoftheirtargetmarket.Theirmainnavigationisalsobrokenupto
highlightdeals,brandbasedbrowsingandtheirvastknowledgebaseof
guidesandFAQs.Thismayrequiresomeadditionalhelpfrom adesigneror
developertoachievebutmostecommerceplatformsalsoofferthemes
thathavebeenmodifiedandimprovedovertimetohelpstoreowners.

8.WordofMouthRecommendations

Socialmediaandreviewsitesaregreatwaytobuildcredibilityifyou’re
sellinga$15shirtorsomethingelselowcost.Forthelargerpurchases
($200+)youneedsocialproof.Onwebappsthisusuallycomesasa
testimonialtiedtoapictureandaname,butforecommercenothingworks
betterthanadirect,wordofmouthreferral.

9.EaseofCheckout

Checkoutcomplexityisabigfactorinastore’ssalesnumbers.Itifthefinal
stepthatdeterminesifavisitorsturnsintoacustomer.Asinglepage
checkoutcanimproveyourconversionrateby over20% onaverage,as
determinedthroughA/Btesting.Evenwithasinglepagecheckoutlikeyou
seeonOldNavytherearestillfactorswithinthecheckoutthatcanmakea
visitorabandontheircart

Throughtestingandtearingdownecommercestoreswe’vediscoveredone
ofthebiggestfactorswithinthecheckoutprocessistheshippingcost
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calculation.Byputtingtheshippingcostfurthertotheendofthecheckout
process,youcreateasecondarypromptwherethevisitorwillre-evaluate
thetotalcostthatisabouttobeincurred.Bypushingtheshippingcost
calculationtothebeginningofthecheckoutprocess,youincreasethe
conversionrateofthosewhodiveintoyourcheckoutfunnelbecauseyou
areshowingthefullcostupfront.

Unit-2

Topiccovered:E-commerceinfrastructure,Hardwareandsoftware
requirementsofecommerce,websiteanditsmethodsofpreparationand
Toolstoanalyzetheworkperformanceofwebsite

E-Commerceinfrastructure

E-CommerceInfrastructurePlanningand Management

E-Commerce isthemagicwordintheeraofweb.Inthiseraofinternet
driveninnovations,arisingnumberofprofessionalsareinvolvedin
creativebusinessmodelsandserviceswithintheirown.Therearefurther
numerousprofessionalsemployedwithinthedomainasexperts. This
articleprovidesanoverviewofE-CommerceInfrastructurePlanningand
Management.

Sowhydoweneedtofocusone-commerceinfrastructureandhowshould
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weplanit?

Todefineits Mission: Itwouldbetodesign,developandmaintenanceofe
-commercebusinessventureandenablethreecriticalobjectives:

1.Firstobjective (whatwearebuilding):Anopen,distributedandsafe
infrastructurewhichismeasurableandthushasprovisionsforfuture
needssoastodobettertechniques.

2.Secondobjective (howwecanuse):Usinginternetbasedtechnologiesto
analyzethevaluecreationfortheusers,andfacilitatethedelivery.There
mustbepropertrainingoftheemployeestouseit.

3.Thirdobjective (whowill payrepeatedly):Definethe rightbusiness model
todevelopinthefuture,inthisgrowingfasterawiththeITinfrastructureit
ismandatorytoinform andgetknowledgeaboutthecustomersandtheir
expectations.
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E-CommerceInfrastructure identifiesthefunctionalitiesoftheHardware
andSoftwarecomponents,specifiesthecorrespondingservicelevel
requirements,anddescribesthemanagementandoperationsofthewhole
system.Itmaycomprisebrieflyofthefollowingcomponentsatavery
abstractlevel.

 Softwarecomponentsused: Contentmanagementsystems,Webanalytics,
Textanalytics,ApplicationProgrammingInterface(API),Databaseserver,
middlewaresetc.Objectoriented(e.g.CORBA),Transactionprocessing,
communication(https,messaging),database(e.g.ODBC),application
middleware(CGI)

 Hardwarecomponentsused: Servers,proxyservers,loadbalancing
systems.Firewalls,encryptiondevicesandinteractivevoiceresponseunits
etc.



INTERNATIONALINSTITUTEOFTECHNOLOGY&MANAGEMENT,MURTHAL,SONEPAT
E-NOTES,SubjectE–Commerce,Subjectcode–BBA308-B Course–BBA6THSEM

PreparedbyMr.AmanGarg

Preparedby:Mr.AmanGarg(A.P/B.B.A)Page15

Someofthemajorcomponents,whichatechno-functionalprofessionalin
thedomainisexpectedtoknowareasfollows:

 Middleware:Systemsthatresidesbetweentheclient(user)andtheserver
(databaseandapplicationresources).Thesecouldbedataaccess
components,communicationprotocols,specializedservers,oramixofall.

 Directoryservices:EmailDirectoryServicesenablesuserstolocateother
usersforsendingemails.LANDirectoryServicesfacilitatesfunctionslike
connectingtotheweb,sharingprinters,LANchats,LANbasedKMS

 LookupDatabase: Thisisthedatabasethatstoresinformationabout
networkresourcesanduserprofiles.Enablesusageofnetworkresources
basedonentitlements.

 Meta-Directories:Facilitatestheflowofdatabetweenoneormore
directoryservicesanddatabases.Enablessynchronizationofdataacross
databasesordatawarehouses

 Groupware:Facilitatetheautomationandstreamliningofbusiness
processesnotimplementedinlegacy/ERPsystems.Group
communicationsandinformationsharingenablingcollaborationbetween
teamsandindividuals
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 InternetDomainNameService(DNS):DNSfacilitatestheunique
identificationofanorganizationorentityontheInternet.DNSmapsthe
domainnameofanorganizationtoitsIPaddress

Further,asasystemsorabusinessanalyst,typicalcriteriafor evaluating
infrastructurefore-commercesetup couldcompriseofthefollowing:

 Flexibility: Theabilitytorespondquicklytochangingrequirements,and
scaleupbasedontheneedofthecustomer.Resourcevirtualizationcanbe
animportantfactorinsuchascenario.

 Costs: TheCapEx&WorkEx,likeacquisitionandmaintenancecostsfor
servers,licensesandotherhardwareandsoftware.Licensecostandits
renewalpolicywouldalsoplayasignificantpartoftheevaluation.

 Scope&performance: Factorsincludedegreeoffulfillmentofspecific
requirement,knowledgeaboutserviceandperformancequality.Service
uptimecouldbeanothersub-criteria.

 ITsecurity&compliance:  Factorslikegovernment,industryandfirm
specificneedsintheareasofsecurity,complianceandprivacyarecovered.
Howtheinformationassetsareprotectedcouldbearegulatoryissue.

 Reliability&trustworthiness: Factorslikeserviceavailability,consistencyof
deliveryandfulfillmentoftheServiceLevelAgreements.Whetherthe
consumercangetthesameuniformityofserviceeverytime,isthe
evaluationparameter.

 Service&cloudmanagement:  Factorslikeofferedsupportandfunctions
forcontrolling,monitoringandindividualizationofthewebinterface.
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Beyondthis,anotherimportantdimensiontodeliberateupon,istofocuson
thekeymetricsofan e-commerceinfrastructurepolicy.Thesecouldbe
notedandelaboratedasfollows:
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Further,professionalsneedtounderstandthe Performance
Models associatedwithE-CommerceInfrastructure,whichmaybeuseful
duringaudits.Amodelisarepresentationofaninformationsystem.It
couldbe physical,logicalor functional. Themodelshouldbeassimpleas
possible.Itshouldbecapableofcapturingthemostrelevant
characteristicsofthesystem underevaluationoraudit.

Theperformanceofe-Commercesitedependsonthepatternofservices
requestedbycustomers,asdescribedbycustomermodel.Italsodepends
onthedemandsthateachserviceplacesonthesite’sresourcesandthe
intensityatwhichcustomersarriveatthesite.

Inviewofthis,itwouldbepertinenttofocusonthefollowingaspectsof E-
CommerceInfrastructure:
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 NetworkRoutesandEquipmentfocusingontheEnd-to-Endrouteresponse
times,IdentifyroutepatternsanddefectsandIdentifyandminimizelossof
datainthenetwork

 TCP/IPPerformancefocusingonEnd-to-Endnetworkresponsetimesand
theEffectsofoperationalperformancecontrol

 MonitoringandReportingonWebandothere-BusinessApplications,and
theResponseTimesforWebtransactions

 Otherimportantdimensionsincludeadequatesitecapacity,Scalabilityand
Fault-tolerance.

BasicQuestionfortheevaluationwouldattempttoaddressthekey
question:Whatportionsofmy“service-product”arepopular?Thiswould
needrenewedfocusontheCapacityIssueandtheMethodofAnalysis

CapacityIssue:

 Whichfilesarebeingrequestedfrequently?
 Whichcontentconfigurationsarerequestedfrequently?
 Whichprocessesdeliverthatcontent?
 Am IpayingtoomuchformyISPservicecontract?
 CanIgetbyonalower-bandwidthcontract?

MethodofAnalysis:

 Sitelogfileanalysis
 Addupallhttp:transactionsmadetoyourwebsiteduringsometime

period
 Visitoronsitetrendanalysis
 Purchasetrendanalysis

Capacityplanningwouldaddresstheserequirementsthroughacycleof
workflowsofanalysisinamulti-stageapproach.
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DuringtheBusiness&FunctionalPlanning,focuswouldbeonthefollowing
components:

 InteractionModel:Itfocusesonhowauserinteractswiththee-Business
sitetoexecutethefunction.Example:twoconsecutiveHTMLformsmay
beneededtoimplementthefunctionofonlineapplicationtoacourse.

 WebTechnologyUsed:Differenttechnologiesmaybeusedtoimplement
ane-Commercefunction.E.g.HTMLforms,JavaApplets,ActiveXcontrols.
Suitabilityoftechnologychosentofulfilfunctionalneedswouldhave
paramountimportance.

 UseofUserCredentialsforAuthentication:Thisinformationspecifiesifan
authenticationprotocolsuchasSSLisusedtoimplementthee-Commerce
function.Thiswouldhavesignificantimportanceintermsofsecurityand
informationassurance.

TheCustomerBehaviourPlanningwouldcomprisepredominantlyonthe
BusinessIntelligenceaspecttominethecustomer’spreferencesand
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purchasebehaviorandmakesuitablerecommendations.Techniqueslike
classification,patternassociationandsequentialruleminingmaybeused
tomeettherequirementsofthisstage.

TheITResource&InfrastructurePlanningwouldfocuspredominantlyon
thespecificationofthe workload model.Thiswouldentailaseriesof
activitiesfocusingon workloadestimation, workload
specification, performancemodeling and calibrationforvalidation.Further,
basedontheperformancemodelingoutput,cost-benefitanalysisofthe
system needstobecompleted.SubsequentlytheITInfrastructure
EvolutionPlanscanbedrawnbasedonthecompletionofthisanalysis.

Hardware&SoftwarerequirementsofE-Commerce

Webservers

Itreferstoeitherthehardware(Thecomputer,laptopsandmobile)which
helpstoprovidecontentthatcanbeaccessedbytheuseofInternet

Themostcommonuseofwebserversistohostwebsitesbutthereare
otherissuessuchasdatastorageorrunningenterpriseapplication

Webauthoringtools
Thesearesoftwaretoolsorcloudserversthatallowyoutocreateandput
uptothewebsite.forexampledream weaverandMicrosoftpublisher

Serversoftware
Softwareisrequiredinorderfortheservertorun,thesoftwaremanages
theconnectionsandtheservers.forexampleawebserverssoftware
whichareusedis
FreeNas
Apache
Debian
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Portsandprotocols
Theprotocolisthetypeofconnectionsyouarerunningthroughthe
examplesofHTTP,SSH,DNSandFTP
Theportnameistheconnectionwhichwearegoingthrough,theport
numberisusuallythelast3numbersofgateway

TCP/IPAddress
EachcomputersmusthaveauniqueIPaddress
TCP/IPAddressusesfournumberstoaddressacomputer.Thenumbers
arealwaysbetween0and255

DataBaseSystem
Itisthesystem usedbythecompaniestolinktothedatathroughwebsites.
Databasesystem storesname,passwordsandaddress.Italsostores
variousbusinessdetails.

Programmingrequired
Webpagesaregenerallywritteninhtmlandtheycanbeusedinthese
languagesandprovidescodestoprovideotherlanguageslikejavascript
and
PHPand ASP.

Downloadspeed
Internetspeedismeasuredinkilobytesandmegabytessoastorunm ore
speedinthistheremustberequirementsofhigherspeedtorundataand
todoecommercemorerapidlyandfast
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Browsersandplatform capabilities
TherearemanybrowserspagelikegooglechromeMozilla-firefoxand
yahoo
Soastorunthem properlyandtodothem effectively

Browsers
Thesearewebapplicationsusedtoconnectthem easilyandgetfasterand
easierresults

Computersystem
Itisthefirstandbasiccomponentofthehardwarerequiredtorunthee
commercebecausetheyconnectanddisplaytheproductsandservices
whichareshown
Theycontaininputandoutputdeviceswhicharebeneficialandaremustbe
requiredtorunthecomputersandtheirvariousnetworktopologiessoas
toconnectmanycomputerseasilyandtodowork

Cablesandwires
Variouscablesandopticfibersarerequiredtorunthecomputersandtodo
betterandeffectivemanagementtheyareusedtoconnectcomputer
systemsandareusedtoconnectthem withthenetworkprovidedtothem
i.einternet

Routers,modem andprinters
Thesearethetoolsusedfortheprovidinginternetfacilitiestothe
computersystemsandareusedfortheprovidingprintoutofthework
done
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Websiteanditsprocess

Step1:ChooseaDomainName

Inordertobuildawebsite,theveryfirstthingyou’llneedisadomainname.

Thedomainnameisyourwebsitenameandaddress.Thataddressisused
byvisitorswhentheytrytofindyoursitethroughtheirwebbrowsers.

Thiswebsite’sdomainnameis websitesetup.org.Yourscanbeanything.

Domainnamescancostanywherefrom $10to$50ayear.Theusualprice
tagisaround$15.

Ifyouhaven’tregisteredorchosenadomainnameforyourwebsite,here
aresometipstohelpyouout:

 Ifyou’remakinga websiteforabusiness,yourdomainnameshould
matchyourcompanyname.Forexample: YourCompanyName.com

 Ifyou’replanningtosetupa personalwebsite foryourself
then YourName.com canbeagreatoption.

 Usea“generic”domainnameextensionsuchas .com, .net or .org if
yourgoalisinternationalvisitors.Usea“local”domainname
extensionsuchas .de, .fr,or .ru ifyourgoaliscountry-targeted
visitors.
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 .com isusedforcommercialworkand.eduforeducationalpupose,
.orgfornongovernmentorganizationsand.inforIndia

Step2:GetWebHostingandRegisterDomain

Inadditiontohavingadomainname,you’llalsoneedwebsitehosting(web
hosting).

Webhostingisaservicethathostsandstoresyourwebsitefiles(content)
onasecureserverthatisalwaysupandrunning.Withoutawebhost,your
sitewillnotbeaccessibleforotherstoreadandbrowse.

Affordableandreliablewebhostingfornewwebsitescostsusually
between$3to$10amonth.Lessthanacupofcoffee,butanimportant
investmentforyourwebsitesuccess.

Whicheverwebhostingcompanyyousignupwith,makesureithasthe
followingfeatures:

 FREEdomainnamewithSSL(forsecurity)

 One-click-installforWordPress(free)

 Custom emailaccounts

 Unlimitedorunmeteredbandwidth(notrafficlimitations)

 Customersupport,preferably24/7livechat
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Step3:SetUpWordPressWebsite(ThroughWebHost)

Onceyouhaveyourdomainnameandwebhostingreadytogo,you’llneed
tochooseandinstallawebsitebuildingplatform (alsoknownas CMS).

WerecommendchoosingWordPresssinceit’seasytouseandcomeswith
thousandsoffreedesignsandadd-onsthatmakeyourwebsitelook
professionalandunique.

SettingupyourWordPresswebsiteiseasy,andyourwebhostmostlydoes
itforyou,soyoudon’treallyhavetogetyourhandstoodirty.

Ifyoudon’tuseBluehostasawebhosting,don’tworry.Manywebhosting
providershave“WordPressinstall”locatedsomewhereinthehosting
cPanel.Ifyouaredealingwithawebhostthatdoesn’tprovide“oneclick
installs“,trysettingupWordPress manually.

Step4:CustomizeYourWebsiteDesignandStructure

Withyourbarewebsitealiveandkicking,it’snowtimetomakeitfeelmore
likeyourownbypickinganicedesign,customizingit,andaddingbranding
elements.

Startingwith:

1)Chooseathemeforyourwebsite

WordPressthemesareout-the-boxdesignpackagesthatchangetheway
yourentirewebsitelookslike.WordPressthemesareinterchangeable–
youcanswitchfrom themetothemeeasily.

Mostimportantly,therearethousandsoffreeandpaidWordPressthemes
availableontheweb.
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Ifyouwanttogetafreetheme–whichiswheremostpeopleliketostart–
thebestplacetogoistheofficialthemedirectoryatWordPress.org.
Particularly,thesectionforthemost popularthemes.

2)Installthethemeyoulike

GotoyourWordPressadmininterface.Youcanfindit
at YOURSITE.com/wp-admin.Usetheusernameandpasswordyougot
duringWordPressinstallation.

1.From thesidebar,goto“Themes→AddNew.”

2.Inthesearchbox,typein“Neve”andclickonthe“Install”buttonnext
tothetheme’sname:

3.Aftertheinstallationisdone,clickonthe“Activate”buttonthatwill
appearinplaceofthe“Install”button.

4.You’llseeasuccessmessage,whichletsyouknowthatthe
installationwentasexpect

3)Addalogo

Thefirstthingthatmostuserswanttodoisuploadtheirlogoandhaveit
displayedinthetopleftcornerofthesite.Let’sdothatnow.

 YoucanDIYalogo.Hereare someofthetools youcanusetocreatea
logoyourself.

Onceyouhavealogoready,youcanaddittoyoursite.Goto“Appearance
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→NeveOptions”andclickonthelinklabeled“UploadLogo.”

Additionally,youcanchooseifyouwanttodisplaythesitenameand
taglinealongsidethelogo,andsetthemax-widthofthelogo.Experiment
withthesesettingsandpickwhatworksbestforyou..

Step5:AddContent/PagestoYourWebsite

Pagesaretheessenceofyourwebsite.It’shardtoimagineawebsite
withoutanypagesonit,right?

From atechnicalpointofview,awebpageisjustadocumentontheweb.
It’snotverydifferentfrom yourtraditionalWorddocumentapartfrom it
havingyourwebsite’sbrandingelementssuchastheheaderandfooter.

WebpagesareeasytocreateinWordPress.Butbeforewegetintothehow
-to,let’sdiscusswhatpagesyoushouldcreateinthefirstplace.

Mostwebsiteswillfindthefollowingpagesessential:

 Homepage –it’sthefirstpagethatyourvisitorsseewhentheygoto
yourwebsite

 About page –apageexplainingwhatyourwebsiteisabout

 Contact page –apagelettingvisitorscontactyou

 Blog page –alistingofyourmostrecentblogposts;ifyou’renot
planningonblogging,youcanusetheblogpageasaplaceforyour
companynewsandannouncements

 Services page –ifthewebsiteyou’rebuildingisforabusiness,use
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thispagetoshowcaseyourservices

 Shop page –forcompaniesthatwanttolaunchaneCommercestore

Manyofthepagesabovewillbeverysimilarinstructure–theonly
differencebeingthecontentontheactualpage.Basically,onceyoulearn
howtocreateonepage,you’llknowhowtocreatethem all.Withthat,there
issomenuancehere,solet’snowcoverhowtocreateacoupleofbasic
typesofpages:

Step6:SetUpaNavigationMenu

Witharangeofgood-lookingpagescreated,thenextstepinourquestto
howtocreateawebsiteistosetupyournavigation(awebsitemenu).The
menuiswhatyourvisitorswillusetogofrom pagetopageonyoursite.

Goto“Appearance→Menus,”andfrom there,clickon“createanewmenu.”

Factorsoptimizingforwebsiteperformance

Onceyouhavetestedthespeedofyourwebsite,youcanstartoptimizingit.
Therearealotofdifferentwaystomakeyourwebsiteworkfasterandwe
createdthelistofthemosteffectiveones.

1. UseaContentDeliveryNetwork(CDN)

Acontentdeliverynetworkisasetofwebserversdistributedacross
variousgeographicallocationsthatprovidewebcontenttoenduserswith
regardtotheirlocation.Whenyouhostthewebsiteonasingleserver,all
usersrequestsaresenttothesamehardware.Forthisreason,thetime
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neededtoprocesseachrequestincreases.Ontopofthat,theloadtime
increaseswhenusersarephysicallyfarfrom theserver.WithCDN,user
requestsareredirectedtothenearestserver.Asaresult,thecontentis
deliveredtoauserquickerandawebsiteworksfaster.Thisisarather
expensive,butquiteeffectivewaytooptimizetheloadtime.

2.Moveyourwebsitetoabetterhost

Therearethreepossibletypesofhosting:

 Sharedhosting

 VirtualPrivateServers(VPS)hosting

 Dedicatedserver

Themostpopulartypeofhostingthatisusedallovertheworldis sharing
hosting.That’sthecheapestwaytogetyoursiteonlineinashorttimeand
foralowfee.It’sessentialtochoosethe fastwebhost toensurebetter
optimization.Withsharedhosting,youshareCPU,diskspace,andRAM
withothersitesthatalsousethisserver.Thisisthemainreasonwhy
sharedhostingisn’tasfastasVPSoradedicatedserver.

VirtualPrivateServers anddedicatedserversaremuchfaster.VPSuses
multipleserversforcontentdistribution.HavingVPSyousharetheserver
withitsotherusersandhaveyourownpartofthevirtualserverwhereyour
configurationsdon’tinfluenceotherclients.Ifyourwebsitehastheaverage
trafficoryouhavetheeCommercesitewithtrafficspikesinsomeperiods,
VPSwillbetheoptimalsolutionforyou.

3.Optimizethesizeofimagesonyourwebsite

Everyoneloveseye-catchingimages.Inthecaseofsuccessfule
Commercesites,imagesarethevitalpart.Alotofphotos,images,
graphicsonyourproductpagesimproveengagement.Thenegativesideof
theimageuseisthattheyareusuallylargefilesthatslowdownawebsite.
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Thebestwaytoreducetheimagesizewithoutcompromisingitsqualityis
tocompressimagesusingsuchtoolsas ImageOptim, JPEGmini,
or Kraken.Theproceduremaytakeabitoftimebutit’sworthit.Another
waytoreducetheimagesizeistousetheHTML responsive
images <secret>and<size>attributesthatadjustimagesizebasedonuser
displayproperties.

4.Reducethenumberofplugins

Pluginsarecommoncomponentsofeachwebsite.Theyaddspecific
featuressuggestedbythirdparties.Unfortunately,themorepluginsare
installed,themoreresourcesareneededtorunthem.Asaresult,the
websiteworksslowerandalsosecurityissuescanappear.Astimepasses,
thenumberofpluginsgrows,whilesomeofthem maynotbeused
anymore.Werecommendcheckingoutallthepluginsyouhaveinstalled
anddeletingunnecessaryones.First,runtheperformancetestsonyour
pagetofindoutwhichpluginsareslowingdownyourwebsite.Notonly
doesthewebsitespeeddependonthenumberofinstalledpluginsbutalso
ontheirquality.Trytoavoidpluginsthatloadalotofscriptsandstylesor
generatealotofdatabasequeries.Thebestsolutionistokeeponlythe
necessaryonesandensurethattheyarekeptuptodate.

5.MinimizethenumberofJavaScriptandCSSfiles

IfyourwebsitecontainsalotofJavaScriptandCSSfiles,itleadstoalarge
numberofHTTPrequestswhenyourwebsitevisitorswanttoaccess
particularfiles.Theserequestsaretreatedindividuallybyvisitor’sbrowser
andslowdownthewebsitework.IfyoureducethenumberofJavaScript
andCSSfilesthiswillundoubtedlyspeedupyourwebsite.Trytogroupall
JavaScriptintooneandalsodosowithallCSSfiles.Thiswillreducethe
overallnumberofHTTPrequests.TherearealotoftoolstominifyHTML,
CSS,andJavaScriptfilesquickly.

6.Usewebsitecaching

Incasetherearealotofusersaccessingthepageatonetimeservers
workslowlyandneedmoretimetodeliverthewebpagetoeachuser.
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Cachingistheprocessofstoringthecurrentversionofyourwebsiteonthe
hostingandpresentingthisversionuntilyourwebsiteisupdated.This
meansthatthewebpagedoesn’trenderoverandoveragainforeachuser.
Cachedwebpagedoesn’tneedtosenddatabaserequestseachtime.

.

7.ImplementGzipCompression

GzipCompressionisaneffectivewaytoreducethesizeoffiles.It
minimizestheHTTPrequestsandreducestheserverresponsetime.Gzip
compressesthefilesbeforesendingthem tothebrowser.Ontheuserside,
abrowserunzipsthefilesandpresentsthecontents.Thismethodcan
workwithallfilesonyourwebsite.YoucanenableGziponyourwebsiteby
addingsomelinesofthecodeorviaautilitycalled gzip.

Unit-3

TopicCovered:Electronicpaymentsystem ,Digitalsignatureworkingof
digitalsignaturepublickey,privatekeyencryptionanddecryption

ElectronicPaymentSystem

Whenyoupurchasegoodsandservicesonline,youpayforthem
usinganelectronicmedium.Thismodeofpayment,withoutusingcashor
cheque,iscalledane-commercepaymentsystem andisalsoknownas
onlineorelectronicpaymentsystems.

Thegrowingandmoreuseofinternet-basedbankingandshoppinghas
seenthegrowthofvariouse-commercepaymentsystemsandtechnology
hasbeendevelopedtoincrease,improveandprovidesecuree-payment
transactions.

Paperlesse-commercepaymentshavechangedthepaymentprocessing
byreducingpaperwork,transactioncosts,andpersonnelcost.The
systemsareuser-friendlyandconsumelesstimethanmanualprocessing
andhelpbusinessesextendtheirmarketreach.
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Thedifferenttypesofe-commercepaymentsinusetodayare:

CreditCard 

Themostpopularform ofpaymentfore-commercetransactionsisthrough
creditcards.Itissimpletouse;thecustomerhastojustentertheircredit
cardnumberanddateofexpiryintheappropriateareaontheseller’sweb
page.Toimprovethesecuritysystem,increasedsecuritymeasures,such
astheuseofacardverificationnumber(CVN),havebeenintroducedtoon-
linecreditcardpayments.TheCVNsystem helpsdetectfraudby
comparingtheCVNnumberwiththecardholder'sinformation.

DebitCard 

Debitcardsarethesecondlargeste-commercepaymentmedium inIndia.
Customerswhowanttospendonlinewithintheirfinanciallimitspreferto
paywiththeirDebitcards.Withthedebitcard,thecustomercanonlypay
forpurchasedgoodswiththemoneythatisalreadythereinhis/herbank
accountasopposedtothecreditcardwheretheamountsthatthebuyer
spendsarebilledtohim/herandpaymentsaremadeattheendofthe
billingperiod.

SmartCard 

Itisaplasticcardembeddedwithamicroprocessorthathasthe
customer’spersonalinformationstoredinitandcanbeloadedwithfunds
tomakeonlinetransactionsandinstantpaymentofbills.Themoneythatis
loadedinthesmartcardreducesaspertheusagebythecustomerandhas
tobereloadedfrom his/herbankaccount.

E-Wallet 
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E-Walletisaprepaidaccountthatallowsthecustomertostoremultiple
creditcards,debitcardandbankaccountnumbersinasecureenvironment.
Thiseliminatestheneedtokeyinaccountinformationeverytimewhile
makingpayments.OncethecustomerhasregisteredandcreatedE-Wallet
profile,he/shecanmakepaymentsfaster.

Netbanking 

Thisisanotherpopularwayofmakinge-commercepayments.Itisa
simplewayofpayingforonlinepurchasesdirectlyfrom thecustomer’s
bank.Itusesasimilarmethodtothedebitcardofpayingmoneythatis
alreadythereinthecustomer’sbank.Netbankingdoesnotrequiretheuser
tohaveacardforpaymentpurposesbuttheuserneedstoregisterwith
his/herbankforthenetbankingfacility.



INTERNATIONALINSTITUTEOFTECHNOLOGY&MANAGEMENT,MURTHAL,SONEPAT
E-NOTES,SubjectE–Commerce,Subjectcode–BBA308-B Course–BBA6THSEM

PreparedbyMr.AmanGarg

Preparedby:Mr.AmanGarg(A.P/B.B.A)Page35

DIGITALSIGNATURE

Adigitalsignatureisamathematicaltechniqueusedtovalidatethe

authenticityandintegrityofamessage,softwareordigitaldocument.As

thedigitalequivalentofahandwrittensignatureorstampedseal,adigital

signatureoffersfarmoreinherentsecurity,anditisintendedtosolvethe

problem oftamperingandimpersonationindigitalcommunications.

Digitalsignaturescanprovidetheaddedassurancesofevidenceoforigin,

identityandstatusofanelectronicdocument,transactionormessageand

canacknowledgeinformedconsentbythesigner.

Inmanycountries,includingtheUnitedStates,digitalsignaturesare

consideredlegallybindinginthesamewayastraditionaldocument

signatures.

Howdigitalsignatureswork

Digitalsignaturesarebasedonpublickeycryptography,alsoknown

as asymmetriccryptography.Usinga publickey algorithm,suchas RSA,

onecangeneratetwokeysthataremathematicallylinked:oneprivateand

onepublic.(formoreon

Digitalsignaturesworkbecausepublickeycryptographydependsontwo

mutuallyauthenticatingcryptographickeys.Theindividualwhoiscreating

thedigitalsignatureusestheirown privatekey toencryptsignature-related

data;theonlywaytodecryptthatdataiswiththesigner'spublickey.This

ishowdigitalsignaturesareauthenticated.

Digitalsignaturetechnologyrequiresallthepartiestotrustthatthe

individualcreatingthesignaturehasbeenabletokeeptheirownprivate

keysecret.Ifsomeoneelsehasaccesstothesigner'sprivatekey,that
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partycouldcreatefraudulentdigitalsignaturesinthenameoftheprivate

keyholder.
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UNIT4

Topiccovered:Electronicdatainterchange(EDI),itstypesandworking

styles,onlineauctions,onlineretailing,ecommerceportalsandsocial

medianetworks

WhatisEDI?

ElectronicDataInterchange(EDI)isthecomputer-to-computerexchange
ofbusinessdocumentsinastandardelectronicformatbetweenbusiness
partners.

Bymovingfrom apaper-basedexchangeofbusinessdocumenttoonethat
iselectronic,businessesenjoymajorbenefitssuchasreducedcost,
increasedprocessingspeed,reducederrorsandimprovedrelationships
withbusinesspartners.
Eachterm inthedefinitionissignificant:

 Computer-to-computer–EDIreplacespostalmail,faxandemail.While
emailisalsoanelectronicapproach,thedocumentsexchangedvia
emailmuststillbehandledbypeopleratherthancomputers.Having
peopleinvolvedslowsdowntheprocessingofthedocumentsandalso
introduceserrors.Instead,EDIdocumentscanflowstraightthroughto
theappropriateapplicationonthereceiver’scomputer(e.g.,theOrder
ManagementSystem)andprocessingcanbeginimmediately.Atypical
manualprocesslookslikethis,withlotsofpaperandpeople
involvement:

 Itdoesnotinvolvemaninterference
 Itismuchfasterandeasiertouse
 Itisdoneinstandardformat
 IthasitsvariouscomponentslikeVPN
 Itcontainsitsmaintenancefeesand
 Forthisusebothofthecompaniesmustawareabouttheproductused

inEDIandtheirstandardsandformat
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TheEDIprocesslookslikethis—nopaper,nopeopleinvolved:

 Businessdocuments –Theseareanyofthedocumentsthatare
typicallyexchangedbetweenbusinesses.Themostcommon
documentsexchangedviaEDIarepurchaseorders,invoicesand
advanceshipnotices.Buttherearemany,manyotherssuchasbillof
lading,customsdocuments,inventorydocuments,shippingstatus
documentsandpaymentdocuments.

 Standardformat–BecauseEDIdocumentsmustbeprocessedby
computersratherthanhumans,astandardformatmustbeusedsothat
thecomputerwillbeabletoreadandunderstandthedocuments.A
standardformatdescribeswhateachpieceofinformationisandin
whatformat(e.g.,integer,decimal).Withoutastandardformat,each
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companywouldsenddocumentsusingitscompany-specificformat
and,muchasanEnglish-speakingpersonprobablydoesn’tunderstand
Japanese,thereceiver’scomputersystem doesn’tunderstandthe
company-specificformatofthesender’sformat.

o ThereareseveralEDIstandardsinusetoday,includingANSI,
EDIFACT,TRADACOMSandebXML.And,foreachstandardthere
aremanydifferentversions,e.g.,ANSI5010orEDIFACTversion
D12,ReleaseA.WhentwobusinessesdecidetoexchangeEDI
documents,theymustagreeonthespecificEDIstandardand
version.

o BusinessestypicallyuseanEDItranslator–eitherasin-house
softwareorviaanEDIserviceprovider–totranslatetheEDIformat
sothedatacanbeusedbytheirinternalapplicationsandthus
enablestraightthroughprocessingofdocuments.

 Businesspartners –TheexchangeofEDIdocumentsistypically
betweentwodifferentcompanies,referredtoasbusinesspartnersor
tradingpartners.Forexample,CompanyAmaybuygoodsfrom
CompanyB.CompanyAsendsorderstoCompanyB.CompanyAand
CompanyBarebusinesspartners.

EDIcontinuestoproveitsmajorbusinessvaluebyloweringcosts,
improvingspeed,accuracyandbusinessefficiency.ThegreatestEDI
benefitsoftencomeatthe strategic businesslevel.
Butlet’sstartwith costsavings anyway:

 Amajorelectronicsmanufacturercalculatesthecostofprocessingan
ordermanuallyat$38comparedtojust$1.35foranorderprocessed
usingEDI

 Errorsduetoillegiblefaxes,lostordersorincorrectlytakenphone
ordersareeliminated,savingyourstaffvaluabletimefrom handling
datadisputes

 Expensesassociatedwithpaper,printing,reproduction,storage,filing,
postageanddocumentretrievalareallreducedoreliminatedwhenyou
switchtoEDItransactions,loweringyourtransactioncostsbyatleast
35%



INTERNATIONALINSTITUTEOFTECHNOLOGY&MANAGEMENT,MURTHAL,SONEPAT
E-NOTES,SubjectE–Commerce,Subjectcode–BBA308-B Course–BBA6THSEM

PreparedbyMr.AmanGarg

Preparedby:Mr.AmanGarg(A.P/B.B.A)Page40

ThemajorbenefitsofEDIareoftenstatedas speedandaccuracy:

 EDIcanspeedupyourbusinesscyclesby61%.Exchangetransactions
inminutesinsteadofthedaysorweeksofwaittimefrom thepostal
service

 Improvesdataquality,deliveringatleasta30—40%reductionin
transactionswitherrors—eliminatingerrorsfrom illegiblehandwriting,
lostfaxes/mailandkeyingandre-keyingerrors

 UsingEDIcanreducetheorder-to-cashcycletimebymorethan20%,
improvingbusinesspartnertransactionsandrelationships

However,theincreaseinbusiness efficiency isalsoamajorfactor:

 Shorteningtheorderprocessinganddeliverytimesmeansthat
organizationscanreducetheirinventorylevels

 Quickprocessingofaccuratebusinessdocumentsleadstolessre-
workingoforders,fewerstockoutsandfewercancelledorders

 Automatingtheexchangeofdatabetweenapplicationsacrossasupply
chaincanensurethatbusiness-criticaldataissentontimeandcanbe
trackedinrealtime.Sellersbenefitfrom improvedcashflowand
reducedorder-to-cashcycles

 Automatingpaper-basedtasksallowsyourstafftoconcentrateon
higher-valuetasksandprovidesthem withthetoolstobemore
productive

Inmanycases,thegreatestEDIbenefitscomeatthe strategic business
level:

 Promotescorporatesocialresponsibilityandsustainabilitybyreplacing
paper-basedprocesseswithelectronicalternatives.Thiswillbothsave
youmoneyandreduceyourCO2emissions

 Shortenstheleadtimesforproductenhancementsandnewproduct
delivery

 Streamlinesyourabilitytoenternewterritoriesandmarkets.EDI
providesacommonbusinesslanguagethatfacilitatesbusinesspartner
onboardinganywhereintheworld

 Enablesreal-timevisibilityintotransactionstatus.Thisinturnenables
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fasterdecision-makingandimprovedresponsivenesstochanging
customerandmarketdemands,andallowsbusinessestoadopta
demand-drivenbusinessmodelratherthanasupply-drivenone

ONLINERETALING

Electronicretailingisthesalesofgoodsandservicesthroughthe
Internet.E-retailingcaninclude from onebusinesstoanother
business (B2B)andbusiness-to-consumer(B2C)salesofproductsand
services.E-retailingrequirescompaniestodemonstratetheirbusiness
modelstocaptureInternetsales,whichcanincludebuildingout
distributionchannelssuchaswarehouses,Internetwebpages,and
productshippingcenters.

ONLINEAUCTIONS

Onlineauctionsare auctionsconductedonawebsite thatprovidesusers

tosellandbuygoodswithotherusers.Auctionshavebecomeoneofthe

mostvisitedwebpagesontheInternetandoftencontainandsellanything

youcanimagine.

E-COMMERCEPORTALSANDSOCIALNETWORKS

Anecommerceportalisanonlineportalwhichyoucanusetoavail
information,shopfrom,orconnectwithpeople.Eisusedforonline,
commerceimpliesbusiness.Sobasicallye-commerceportalisanonline
businessportal.Thesedays,youcangoonlinetobuyeverythingfrom
propertytocarstodressestolingerie.Youcanalsoordersalonservicesor
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medicines.Youcanalsofindyoulifepartneronline.

Checkout‘’Jabong’’togetabetterunderstandingofe-commerce.Itisone
ofthemostpopularonlineshoppingportalsinIndia.

Socialcommerce
It isshopping-orientedsocialmediamarketingthattouchesbuyers
before,duringandaftertheirpurchase.Itencompassesabroadarrayof
optionsincludinggroupbuying,socialshopping,mobileapps,retailers
addingsocialfeatures,andshoppingintegratedintosocialmedia.

A.Demonstrateshowproductsarebroughttomarket.
B.Createsbrandawarenesscosteffectively
C.Linksbricksandmortarstoresandsocialconnectionsthroughuse

of mobile.
D.Enhancesproductdiscovery/awareness.
E.Createssocialmediacontent.
F.Enablespeersrecommendations.
G.Expandsrelationshipswithotherswhoshareyourtastes.
H.Providesgroupbuyingopportunities.
I.Developssocialshoppingopportunitiesonsocialmediaplatforms.
J.Expandstargetaudience
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